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WHAT IS DASHBOARDING?
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WHAT IS KLIPFOLIO?
Klipfolio is a cloud-based platform
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WHY A KLIPFOLIO
DASHBOARD?

The possibilities are almost endless
with Klipfolio. Links with almost all
known data sources are possible:
Facebook, Google Ads, Twitter, LinkedIn, Mailchimp or, for example,

STEP 1: DETERMINE KPI’s
A dashboard is ideal for showing your KPIs. KPIs stands for Key Performance Indicators and these are the most important measures to monitor the performance of your (online) marketing. You then formulate objectives that will
contribute to your KPIs. These can be main goals, but also sub goals that support the main goal. KPIs are always
SMART formulated. They are Specific, Measurable, Acceptable, Realistic and Timely.
You can determine KPIs internally with different teams or with the help of an online marketing agency. At Marketing
Guys we do this in a brainstorm session. Together with you we make a journey through your business, determine your
target group and formulate your objectives.

STEP 2: DETERMINE DATA SOURCES
The data for your KPIs comes from different data sources.
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STEP 2: APIs
OAuth:
OAuth token authentication (OAuth) is an open standard for authentication and is used as a security measure when
retrieving data from web services. Many external services require OAuth to be passed with the API request to ensure
that the request and the data are secure. The disadvantage of this method is that some development takes place on
the Klipfolio side. If your tool is not well known, it can take a long time to develop.
Basic HTTP:
Basic HTTP authentication is an authentication method that requires passing valid credentials as part of the API call.
In most cases, applicants must provide a username and password in the URL request. Requesters receive a “key” that
is used as a query or header parameter. This is the most used and the easiest way to use your API in combination
with Klipfolio. You then use the REST connector to make a connection.
2-step authentication:
The 2-step verification method is used to securely connect to a REST / URL connector. This method consists of
two steps:
1. Send your information to a web service to create a unique verification key.
2. Use the verification key in the request URL to securely
submit your request to that web service.

STEP 3: SKETCH YOUR DASHBOARD
Developing a dashboard becomes a lot easier if you pro-
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STEP 4: DEVELOPING AND CONTROLLING DATA
After the first three steps, the real work begins. You will start developing your
dashboard. Klipfolio has a lot of possibilities, but stick to the basics and keep
it simple. Build in a date component to view your data for different periods.
In addition, a comparison with the previous period is a nice option, because
it allows you to monitor your progress. Is your dashboard in the completion
phase? Then check your data! A dashboard is only valuable if the data is correct.

Benefits of Klipfolio
•

Link various known data sources
to your dashboard

•

View your dashboard on mobile or
tablet

•

Stream your dashboard to a large
TV screen

•

Visually strong and a real eye-catcher

•

Wide choice of templates

•

Custom dashboards
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